AHoTais

Pobora mnpucBsiueHa mpoOnemi IpaleBialiTyBaHHS. PoO3INsiHyTO BIUIUB
COLIIaTIbHO-TICUXOJIOTIYHUX ~ MPEAUKTOPiB, IMIOJAO OYIKYBaHHS Bl  KOMIaHIil
npanenasil. CydacHi KOMIaHIT HaMararoTbCsl MPUBEPHYTH A0 ce0e KBamipikoBaHUX
poOiTHUKIB. Uepes 11e 3apo0iTHA IJ1aTa BXKE€ HE HACTIIBLKHM aKTyalbHa ISl MOJIOJIOTO
MOKOJIIHHS, aJ[’KE BOHU MAlOTh IyXOBHI, KyJIbTypHI Ta COIliaibHi MOTpedu. Po3BuTKOM
KOPITIOPAaTUBHOI KYyJBTYpHU 1 3aJ0BOJICHHSIM OYIKYBaHHSM TIPAIliBHUKIB € OpeH-
poboroxaBis. B poboTi 3amponoHOBaHI BapiaHTH MOKPAIICHHS CTpaTerii OpeHmy,
3aCTOCOBYIOYH 1HIMBIIyalbHUH MIIX14 A0 CHIBPOOITHUKIB Ta MOKIIMBHX MPALlIBHUKIB,

110 0a3yeThCsl HA BpaXyBaHHI iX MPEIUKTOPIB .

Knrwouosi  cnosa: Openn poOOTOAaBlid, KOMIIaHIS pPOOOTOMABISI, COIlaIbHO-

TICUXOJIOT1YHI MIPEIUKTOPH, 1HIUBIyaTbHUHN MIIX11, CTpaTeris OpeHy.

Annotation

The work is devoted to the problem of employment. The impact of socio-
psychological predictors on expectations from the employer's company is considered.
Modern companies are trying to attract qualified workers. Because of this, wages are
no longer so relevant for the younger generation, because they have spiritual, cultural
and social needs. The development of corporate culture and satisfaction of employee
expectations is the employer brand. The work offers options for improving the brand
strategy, applying an individual approach to employees and possible employees,

based on taking into account their predictors.
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individual approach, brand strategy.



