CHUMBOJII3M Y IUCKYPCI BUHA
Jlinisa Cadonik

JIvgiscokuil nayionanvhull yHisepcumem imeni leana @panka
eyn. Yuieepcumemcoka 1, m.JIveie 79000, Yrpaina, filos@franko.lviv.ua

Buno € ¢penomen riguuii pinocoperkoi auckycii. Buno - me cuMBoII, a HE MPOCTO MPOIAYKT
HaIIoro XxapuyBaHHs. JloBeseHO, 10 Teopis 3HAUEHHS BaXKJIMBAa Y AUCKYPCl BUHA IS MOSICHEHHS,
SK 3HAUYEHHS “‘peanizyeThcs’, “HaOyBa€ MOBHOTH’, ‘‘3aBEPIIYETHCS’ aKTOM CHPUUHATTS, TOOTO
po3yminHs. [lokazano, M0 BUKOpPHUCTaHHS METAQOPUUYHHUX XAPAKTEPUCTUK y PO3MOBAX MPO BUHO
BUCTYIIA€ OJIHIEI0 3 yMOB YCHIIIHOTO OMNHCY JUCKYypCy BHHA. Y CTarTi HAroJjoUIeHO, IO
robasi3aliisi BAHOPOOCTBA 1 THITY JIFOACH, IO PO3YMIIOTHCSA HA MPHUPOAI BHHA, CIPUYUHUIA IO
3HaYHOTO PO3IIMPEHHS BUHHOTO JIGKCUKOHY. BUCBITIIEHO, 110 MOBa JONOMAarae CTpyKTypyBaTu
HaIlll COPUIHATTS 1 HA OCHOBI II€T CTPYKTYPH MM TBOPUMO CBOT OIMCH BHHA.

Knouoei cnosa: BuHO, Qinocodis, T01uHa, TUBUTI3AIIS, HACOJIOA, CMAK, BIIUYTTS

Bimnaunmo, mo mnpobnema BHHA sSK CHMBONIY KpoBi Icyca Xpwucra migHimMamacs y
PaHHBOXPUCTUSHCHKIN (inocodii, MoAanbIIOro IOCHiKeHHs el (eHomeH 3100yB y cydacHid
3axiJHIA Ta aMepuKaHChKil ¢inocodii, 30kpema HazBeMo Taki iMeHa, sk Dpin Onrod, Openepix
Anonw¢ [Maona, Ixoun HdinBopt, Kenrt bax, xxon B. bennep, [Ayrnac bepuem, /xactin Beiin6epr,
Hoxopmx Ieiin, Txeiimi I'yn, Opni Emendenstep, Pivapn E. KBannr, Anpienna Jlepep, Kit Jlepep,
Kesin B. Cgini, One Maprin Ckimuteoc, ['apponsa Tappent, CtiB YUapTeps Ta iH1mi. 3aBIaHHIM i€l
CTaTTi € MOKAa3aTH BAXKIUBICTh 3HAYCHHS CUMBOJY B IUCKYPCi, IPUCBSIYEHOMY BHHI.

Po3BunyTHIi 1uCKypc BUHA NOTpeOye AECKPUNTUBHOT €(hEKTUBHOCTI Ta TOYHOCTI, Ha SIKY HE
3/IaTHA JFOAMHA OYy/IEHHOTO CIPUHHSATTS, OCKUIBKA BOHA MUCIIHUTH JOCUTH a0OCTPAKTHO MPO MpPEeaAMET
PO3MOBH, OCKUIbKM ili Opakye MOBHOI YyTJIMBOCTI. SIK BiIOMO Iepefaya KPUTHYHUX 3ayBar
BIPI3HAETBCS BiJ 3BHYANHOTO CIIJIKYBaHHS. Po3moBa mnpo BHHO nependavae IEBHY
apUCTOKPATUYHICTh CUTYallli, ika nepeadadae 0613HaHICTh JIFOJUMHU 100 00’ €KTY CHUIKYBaHHS.

ApHonba AifzeHOepr, aMepuKaHChbKUN (uiocod, 3ayBaxkye, 10 KPUTUK BUHA abo Oy/b-
SKOTO XYJIOXKHBOI'O TBOPY CHPOMOXHHMM BHU3HAUUTH HANPSMOK HAIIOTO CHPUHHATTA 1 L€ 3BYXKY€
Hallle 110JIe€ MOXKJIMBUX BI3yaJIbHUX opileHTauii. KpuTuk nparne 10cArayTi eQpexTy, KOJau 3Ha4eHHs,
sKe BiH Ma€ Ha yBa3l “‘peainizyerbcs’, “Ha0yBa€ MOBHOTH, ‘3aBEpIIyeEThCS” AKTOM CIPHUUHATTS,
T00TO po3yminHs. [1. C, 137]. ®inocod Harosomrye, Mo “...sKIO CHIIKYBaHHS — 1€ MPOIIEC,
YHACHIZIOK SKOTO TICHUXIYHUN 3MICT MepefaecTbcs CUMBOJIAMHU BiJl OAHIET OCOOM N0 1HINOI, TOAI
MO>KHa CTBEPKYBATH, 110 (PYHKIIISI KpUTUKHU — 3a0€3MeYUTH NIepejadyy Ha piBEHb BIIYYTTIB; TOOTO
CIIOHYKATH JI0 TOTOXKHOCTI 6adeHHs crpuitasroro 3micty” . [1. C, 137-138]

CemanTtnyHa (EHOMEHOJIOTISI BHHA HE Ja€ BIJIMOBIAI Ha BAXJIMBI 3allUTaHHS, a caMe, K
CIPUHHATTSA Ha/la€ MOBHOTH 3HAUEHHIO Ta IOB’S3aHE 3 OLIHOYHMUMHM CY/UKEHHSMH; 1€ 0coOucTe
3HAYEHHS 1110JI€KTYy UM COILlaIbHE 3HAYEHHS CYCIIbHOI MOBH.

Kir Jlepep ta Anpienna Jlepep, nokropa ¢inocodii, sKi IpaIiooTh B chepi enicTeMoortii,
cB0O0OM BOJI, pPalliOHAILHOTO KOHCEHCYCY Ta JIIHTBICTUKHM HAroJjolIylOTh, 10 “ICHYE CBOEpITHA
B3a€MO/JIil MK YBaror ciyxada JI0 CMaKy BHHA 1 BUKOPHUCTaHHSM BiIUyTOro CMaKky BHHA, 1 ii
pe3yNbTaT BIUIMBAE HAa 3HAYEHHS CJIOBA B 1A10JIEKTI ciyxaya. CMak BUSBIISE CIyXaueBl, SIKUM €
snaveHHs”. [3. C, 138]. 3a3Haummo, cMak Mae BeIHMKE 3HAYCHHS B CBOJIIOLIHOMY PO3BUTKY
JIFOJIUHU, OCKIJIbKY CIIOHYKAB JI0 MOIIYKY PI3HOMAaHITHOCTI, OPUTTHAILHOCTI Ta HECXOXKOCTI.

[TpaBna Kit Jlepep Ta Anpienna Jlepep miAKpecioOTh, 0 “OUTAaHHSA, XTO caMe — 1HAMBIJ
YH CYCIIJILCTBO — MEPIIUM TPUXOAUTH J0 (GOPMYBAHHS Ta BUSABY 3HAUCHHS, CXOXe Ha MpoOiIeMy
kypku i sing”. [3. C, 139]. BesymoBHO, 0 Teopis 3HAYECHHS BaXKIUBa JUIS TOSICHEHHS, SK
3HAUeHHS ‘‘peanizyeThcs’, “HaOyBae MOBHOTHU’,  ‘‘3aBEpIIYETbCA” AKTOM CHPUUHATTS, TOOTO
posyminHs. [1. C, 137]. ExciepTH, SIKUM 4JI€HU CYCIJIbCTBA JIENIEI'YFOTh TOBHOBAKEHHS OIIHIOBATH
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NepeBary Ta HeJOJIKU BUH, HABYAIOTh Ta iHQOPMYIOTh 1HIIUX JIIOJCH MPO 3HAYCHHS CIIiB, YKUTHX
y TIpolieci nepeaadi KpUTHYHHUX 3ayBar.

Tak, “0XHHOBE BHHO” MOXE OyTH CIIOBOCIIOIYYCHHSIM, K€ YacTO 3yCTPIYaEMO B JUCKYpCI
1HIIOT JTIIOAMHM, HANpUKIAJ, eKCIepTa, ajie BXKMBAIOYU IIE€ CJIOBO BiH NpPUBEpPTAE Hally yBary,
CTIOHYKa€ 710 OakaHHS NpuAOaTH 1 MOKYIITYBATH 1€ BUHO, IPUIICTIIIOE HAM BiTUyTTS MIPHYETHOCTI
JI0 0OpaHMX BIMYYTH 1€ 1 3p03yMiTH. MU BipuMO, 110 ICHYIOTH JIFOAH, SKi HaJAUICHI BUHATKOBUMH
3MATHOCTSIMU PO3PI3HATH CMAaKM 1 3araxu BUHA, alie 4acTo iM Opakye MOBHOI UyTIMBOCTI , 100
MIPUBEPHYTH yBary iHIIOI JIFOAUHU.

VYV pycni takux posaymiB Jxon B. bengep, nmoxrtop ¢imocodii B mrari Oraiio
3aMUCIIOEThCS HaJ mnuTaHHsAM: “Uu copaBal ekcmepT - BHUHO3HABElb  COpuiiMae Oiiblie
BUTOHYECHHX BJIIACTHBOCTEH BHHA, HIXK MEPECIYHUI MUTEIh BUHA, & UM KPUTHK — 1€ TIPOCTO JIFOJMHA
3 OaraTior 0Opa3HOK PEaKIli€l0 Ha BUHO, @ TAaKOX 3 BEpOAIBHOIO 3JaTHICTIO TOBIAOMIIATH PO
CBOE CYTO Cy0’€KTHBHE CIIPHUUHATTS iHIIMM JitosiM.” [4. C, 146]

BuHno — 11e He ropiyika, SKy MOKHa TUTH MOBUYKH; BOHO NOTpeOye ciaoBa. Hare 3HaHHS npo
3HA4YEHHs CJIOBAa BUABIISIE PO3YMIHHS TOTO, IO KPUTHKH, a BXKE 1 MM PO3YMIEMO MiJl HUIMU; 1€ Ja€
HaM IeBHY iH(opmallito, SK MU IMOBUHHI B)KMBATU CJIOBO “‘HMIOKONAN” MJISl XapaKTEPUCTUKU CMAaKy
BUHA.

Mo1BO, caMe HasIBHICTIO TaKHUX LIJIEH 1 MOXHA MOSICHUTH BUKOPUCTaHHS MeTaOpUIHHIX
XapaKTEPUCTHK Y PO3MOBaX MPO BUHO.

Buna onucyroTh, HampuKIad, K YOJIOBIYl 1 XKiHOY1, M SICUCTI ab0 >KHUJIaBi, BaXKi Ta JIErKi,
JeNiKaTHI abo CyBOpi, 3 MPUCMAKOM KaBH, TIOTIOHY, MaJMHH, OKWHH, IIOKOJaAy Toio. HaBemxemo
NpUKJIag oaHOro Aeskux omucis. Tak, Ha etukerii “BV Coastal Cabarnet Sauvignon” 2002 poky
guraemo: “ [IpoxonoaHi paHKOBI TyMaHU Ha y30epexoKi MAlTh BUHOTPAIY MOJATKOBHW 4ac s
BU3PIBaHHS Ha JIO3aX, [0 ¥ MOPOKY€e BUHATKOBE BHHO 3 0araTHM 1 PO3KILIITHUM CMAaKOM OKHHHU 1
BUMIHI. 3pijie 1 BUTOHYEHE 3 MIKAHTHUMH BaHUIPHUMH apoMaTaMd i MOMIPKOBAHOIO KUIBKICTIO
taHiHiB”. A Ha erumkerii “Lyetb Cabarnet Sauvignon” 2002 poky , 6aunmo: “Ile BUHO YyI0BO
BHUPaXXa€ CTPYKTYPY COPTY, IPONOHYIOUYH OaraTHii CMak 4YOpHOI CMOPOJIMHU, CJIUB 1 mokonany”. Yu
Ma€eMO MU 3/IaTHICTh COPUMHATH TaKi CMaku y BUHI, UM 1€ JIHIle Oa’kaHHS IPUBEPHYTH HAIly yBary
710 TIEBHOTO cOpTy BHHA? YU OTpUMYyEMO MU HACOJIONY 4Yepe3 Te, IO CIoBa Ha0yBalOTh 3HAUYCHHS
3aBASKU HAIOMY COPUMHATTIO 1 MU CIIPOMO3KHI 3aBUTH, 10 BiTUyBaeMoO Iieil mocui. MoXJHBoO, y
caMOMYy BHHI 1 HEMa€ HOTOK YOPHOI CMOPOIMHH, aje MH TOpAai 3a cede, 1Mo BIIYyIu iX, TOOTO
BiIOysocs comiapHe po3yMiHHs. Lle oOMaH, uu 11 KaHBa CHUIKYBaHHS, LIUTIO SKOTO € YCHiIlIHa
nepeaayda y iboMy JUCKYpCI.

Jokrop dakynbrery cydacHux MoB Epnecro Cyapec-Tocte B yHIBEpCHUTETI aBTOHOMHOI
obnacti Kactunii-JlaManui Bka3ye, 1110 MU Baaemocs 10 Meragdop uepes 011HICTh MOBH. “OCKUIbKU
HEMa€ >KOJHOIO JICKCUKOHY 3 €KCIIPECHBHUM IMOTEHIIaoM, 3/aTHUM OXONHMTH BECh [iana3oH
YYTTEBUX BPAXKEHb, IHTENEKTyalli3allisl YyTTEBOTO CIIPUHHATTS HEPO3PUBHO OB s3aHA 3 00pa3HUM
BUKOpUCTaHHAM MOBH. TyT HeMae npoOieMu, KOJIu HAEThCS Mpo Taki cepu JTr0ACBKOTO XKUTTS, SIK
moesisi, ajne Ccy0 €KTUBHICTb, NpUTAMaHHa YYTTEBOMY CIPUNHATTIO, CTAHOBHUTH HE3JIUEHHI
TPYAHOIL, KOJIU MU po3risaaeMo TexHiuHui auckypce”(C.169)

Hoxropu Epnecto Cyapec-Tocte, Pocapio Kabansepo 1 Pakens Cerosist mpoBajsiTh 1iKaBe
HayKoBe JOCHi/KeHHs mia Ha3Boio “llepenada BiguyTTiB: 0Opa3He MOBJIECHHS y AMCKYpCi BHHA™.
[ToyaTtkoBa cTajis MPOEKTY MOB’s3aHa 31 300pOM JaHUX, sK1 ckianatoThes 3 12 000 mperycrariinux
HOTATOK i3 1101 HU3KKM OpUTAaHChKHMX Ta amepukaHchkux Buaanb (Wine Advocate, Wine Spektator,
Wine Entbusiast, Wine News, Desanter i Wineanorak.com). Ili Tekctu mopi3aHo, CKJICEHO i
3BUIBHEHO Bix Yyciei momatkoBoi iHgopmanii. [lozHaueHo TumM BKuMBaHMX MeTadop, a MOTIM
3po0sieHO an(aBiTHUN TMOKAKYMK, MO0 MPOCTEKUTH KOXKEH BUMAIOK YKMBaHHS Tieli abo Tiel
metadopu. [6. C, 168].

Jxonaran Min3 gocniauB cnoci® 3acTOCyBaHHS MOBH B OMHCax BHHA 1 KOHCTAaTyBaB, IO
“rio0anizariiss BAHOPOOCTBa 1 TUMY JIIOAEH, 10 KYNYIOTh Telep BUHO, COPUYMHKIA 10 3HAYHOTO
pO3IIMPEHHS BOTO J'IeKCI/IKOHy (8 1971 poui I' ‘10 JI>koHCOH ymepiie ormy0OIiKyBaB CBil KJITaCUIHHI
“CpiToBMI aTyiac BHMHA” 1 3amlpONOHYBaB JIEKCUKOH. SIKMII MICTMB MEHIIE BICIMAECATH
XapaKTepUCTHK IS Jeryctamiiinux Hotatok). CdopmyBanacs HOBa, siKicHO iHIma MoBa. Crapa
MOBa, 3aCHOBaHa Ha icTuHax BuH “St James’’ i “St Estepbe”, Oyna xomom. Bona Oyna He MeHII



TepMETUYHO TOYHA 1 BHHATKOBA, HDK KaproH Oyab-akoi iHmoi mpodgecii. Lleit craoBHUK
31€0LIBIIOTO 3HUK, IMOTOIUICHUW TaJlacIMBOI0 HApPOJHOI0 MOBOIO, IO, aX HISK HE Oyaydd
KoAM(iKOBaHOIO, HAMAraeThCs BHPA3UTH (pajlie HiX KiIacu]iKyBaTH) sIKOCTI BUHA, a BOJHOYAC 1
IIPOJAEMOHCTPYBATH CIOBECHMM BHHAxX1J] TOPTIiBISl, COMENbE, aBTOPA, BUHO J100a, BUIAJKOBOIO
aaTs’.

Min3 TakoX Jojae, Mo JUIsi TaKMX PO3MOB ‘‘UacTO XapakTepHI JKapTiBIWBI TMapi u
camonaposisn”. [4. C, 165] Iluranus, sike craButh JIxoHataH Min3, mojsirae B TOMY, MpPO SKY
CHCTEMY MU BEJIEMO PO3MOBY: peaJbHUI ONKUC 4M KOA. UM MOBUHHI MU IPU ONKCI BUHA BJIaBaTHCS
70 OUTBII BHPA3HIMIOTO 1 TOYHOTO OMNKCY, BAAIOYUCH A0 PENyKIIOHI3MY H po30uBaTtu #Horo Ha
IpUTaMaHHI HOMY CMAaKH, BIITIHKH, 3allaxy, IOCIYrOBYIOUHCh CTaHJApPTU30BaHMMHU TEpMiHAMH, a
9H CIIiJ] Y)KUBaTH Oi1bIl 00pa3Hy, 6araty MetadopaMu MOBY.

®dpenepik bpomie, T1CHXO0JIOT-KOTHITHBICT BHBYaB IMPaKTHKy JErycTaiii BUH
npodecioHaaMu 1 CTBEPIUKYE, 110 BOHU IPYHTYIOThCS Ha Jy)K€ XUTKIHA ocHOBIi. “Jlerycraris — 1e
300pakeHHs, - THIIE BiH, - a KOJM MO30K BHKOHYE 3aBJaHHs “Mi3HaHHA~ a00 “po3yMmiHHS”, BiH
MaHinmymoe obpazamu. Y I[bOMY KOHTEKCTI 00pa3 — I¢ YCBiJOMJIGHE CIPUHHSATTS HA OCHOBI
(b13MYHOTO CIIPUMHATTS CMaKy, 30py W BIAYYTTSA BUHA B POTOBIN MOpOXKHUHI. bpolie ckopucrascs
aHaJII30M TEKCTY (CJIOBA, SIKi BXXKHBAIOTh JIETYCTATOPH JJsl BepOauizanii cBoiX oOpas3iB) Ta aHami3oM
MOBEIIHKHU JIETyCTATOPIB 1 MIAIIOB 70 MeBHUX BHCHOBKIB. [5. C, 166]

BukopucraBiim JaHi, siKi CKIaIal0OThCs 3 JerycraliiHux Hotatok i3 “Guide Hacbette”, a
takox PoGepra [lapkepa, XKaka [[roroHa ta camoro bpoie Ta HOTaTok Mpo BICIM BUH Bijl COPOKa
YOTHUPHOX MpodecioHaiB, 310paHKX HAa BUCTABI BHH 1 MIIHUX HamoiB “Vinexro” B Bopmo, BiH
IPUNALIOB JI0 BUCHOBKY: 00pa3u, 3 JIOMOMOIOK SKHMX aBTOP ONKMCYE BMHA 3ajeaTh BiJ TUITY
CaMoTO BHMHA; KOKEH THIl BUHA Ma€ CBil CIIOBHHK 1 BIJTIOBITHO KOXXEH CIIOBHHK PETPE3EHTYE CBIN
THIT BUHA, JICKCUYHI TTOJIS (J11alia30H OMMCOBUX CIIIB) BIAPI3HAIOTHCS OAMH Bijl OJTHOTO, TOOTO KOXEH
aBTOP Ma€ CBil JIGKCUKOH; KPUTHKH MAlOTh CJIOBHUKH IS YIIOOJIEHUX 1 HE yIIIOOJIEHUX BHH, TOOTO
JerycTaTop — L€ JIIOJUHA, sKa  cOopuiiMae OlIblle BUTOHYEHHMX BIIACTMBOCTEH BHUHA, HIXK
MEPeCciYHri THTEIb, MEPEBAKHO HE 3/1aTEH BIJIMOBHTHUCS BiJ CBOIX yIomo0aHb; KOJIp BHHA €
OCHOBHMM B OpraHi3allii 1eCKpUIITUBHUX TEPMIHIB 1 BIUIMBA€ HA TUIIU BXKUTUX XAPAKTEPUCTHUK.

bpome Harosomrye, mo “NeBHI JECKPHNTHUBHI TEPMiHM, SKi CTOCYIOTHCS KOTHITHBHHX
00paziB, MOXIIUBO, MOXOAATH 3 TaM’sTi a00 MOYYTOI YW MpouuTaHoi iH(popMallii, ane Hi S3UK, aHl
HIC HEe MOXYyTh Oyt 00’ektoM komayBauus”. [5. C, 167] Ha nmymky, nmocmigHuka, 3ip Oepe
Habarato OUIbINY y4acTh y Mpoleci OLIIHIOBaHHA BHMHA, HDK HIOX 1 cMak. Ilcuxosor mpoBoauB
SKCIIEPUMEHT, JI¢ JIFOJISIM TOJ[aBaIi OJTHE 1 TEK CaMe BHHO, aJie B OJJHOMY BHIAJKY, K cTOJ0Be (ViN
de table), a 8 ipyromy — sik BugatHe BuHO (grand cru): mo0 BuHa grand Cru B mopiBHsHHI 3 Vin de
table cmoBo “Garato” mepeiinuio g0 “mamo”’, a ‘“30ajaHcoBaHe” YCTYNHJIO MiClle Ha
“ne3banancoBane”. llelt ¢eHomen bpome HasuBae “nepuenTUBHE CHOAIBaHHA, TOOTO SKINIO
1HAMBI MOAYMKHU IIOCh COPUMHSB, TO HOMY B PEaJIbHOCTI Ba)KKO BiJ IIbOT'O BIIMOBUTHCS.

Bbpore BUCIOBIIOE AyXe IiKaBy JyMKy, IO MOBa, sIKy MM cpopMmyBanu (GopMmye Harie
CIPUHHSTTS, TOYACTH 3aBISKH HAIlid KyJbTypl BHHA, KOHTEKCTY CIPUHHSITTS BUHA, HAIIUM
OYIKYBaHHSM, I0YACTH 3aBJASIKH TOMY, IO Hallla MOBA JIOTIOMArae CTpyKTypyBaTH Hallll CIPUHHATTS
1 Ha OCHOBI IIi€i CTPYKTYpU MH TBOpHUMO cBOi orucu. [5. C, 172]

CnoBo Haa3BHYaifHO Oarato 3HAYUTH JUIA Mepeadi YyTTEBOTO CpUHHATTA. CHorisgaroun
€TUKETKY Ta HallMcaHl Ha Hii JiTepH, 30pOBE CHPUMHATTS CTAIOTh HaBaHTa)KeH1 3HaueHHsAM. Komau
MU IUIIEMO PO BUHO, K CEKCyalbHE, BUTOHUYEHE, JIETKE MU CIIOAIBAEMOCS, 1110 HAIIl COPUNHHATTS
nepeaaayThCs IHIIUM JIIOISIM, MA HEHauye JUIMMOCS HAIIUM CBITOM YSIBH, CIIPUHHATTS 1 6akaeMo,
110 1HIII Big4ynu Te % came. Came TOMY OIUCH € TaKUMH OaraTuMu MeTadopaMu. A OTKe, CIYIITHO
MOCTaBUTHU 3alUTAHHS, YA HE BBOJATH 11 METAQOPUYHI OIIMCH B OMaHy?

Kent bax, nokrop ¢inocodii Can-OpaHIu3bKOro yHIBEpCUTETY, HAroJOLIye Ha TOMY, IO
“clioBa TaK0’X MOXYTh BBOJUTH B OMaHY 1 CHPHUSIOTH OLIYKAHCTBY , 1 OKa3yBaTH, ‘K JIETKO MU
MiJIaEMOCST HaBIIOBaHHIO, HAJITO 3 OOKY TaK 3BaHUX EKCIEpTiB, KOJU HAEThCS MpPO Te, L0 MU
BiJ4yBa€MO Ha 3amax i Ha cMmak y BuHi”. [6. C, 126]

Oxpim ekcnepriB, Ha aymMky Kenrta baxa, mkepenamMu HaBilOBaHHS MOXYTb OYTH
1IJIGHTHYHICTh BUPOOHUKA, THIT BAHOTPA/TY, MICIIe TOXO/KCHHSI, I[iHa Ta eThKeTka BuHa. (6. C, 127)



OTxe, MU TIOBUHHI BMITH BIAPI3HATH CYTO JECKPUIITHUBHI CJIOBa BiA OinblI omiHOYHUX. Tak,
CJIOBa Ha KIITAIT “KapamMmelnp’, “BUIIHS, “MIOKOJaN’, “OKMHA” “dOpHAa CMOPOJMUHA” BUIAIOTHCA
JNECKpPUIITUBHAMH, a CIIOBa ‘‘30aimaHcoBaHe”, “3pine”, “BUTOHUEHE”, “TIOMIpKOBaHE” BHIAIOTHCS
Outbl OHiHOYHMMHU. YW maxHe BHUHO, SIK Kapamenb? HameBHe, BUHO MOXK€ MaTH KapaMelbHY,
IIOKOJIAJHY, KACMUHOBY HOTKY 200 MICTUTH T€, 11O € Y OXHHI, aJleé KO’KHA JIIOJMHA, BPaXOBYIOUU
CBO1 OCOOJIMBOCTI OTpAIfOBaHHS JAHUX 3 JOMOMOTI'OI0 CBOIX HIOXOBHX PELENTOPIB, 3[aTHA MOJATH
CBIli OIMHC 1 caMe TaKHMil HACKUIBKY 11 He OpaKye MOBHOI UyTJIMBOCTI.

Haramaemo nymky ApHoisbaa AizeHOepra, mo CIpUWHSTTS KPUTUYHUX 3ayBar HE MMOBUHHO
OyTH AJIs 1HIIOT JIFOJUHA apryMEHTOM; BOHA MOX€ MOPOJUTH JIUIIE 3rOAY IIOJ0 PO3YMIHHA TOTO,
AKUM € came e BuHa. Pinocod 3a3Hayae, U0 MOTOHKYBATUCS 3 MPHUBOJY PUC BUAATHOTO BHUHA
BapTye TOJi, KOJIM BH BiIYYyJH HOro xapaktep, ioro ocodnmBocti Ta 3MmicT. [1. C, 140] HeBig [’ 1om
J0/a€, 110 1HAMBIAyaabHi Bapiallil — e pe3y/bTaT J0CBiay, ocBitH, yBaru Tomio. [7. C, 360]

Jxeiimi I'yn, mokrop ¢inocodii, skuii HamucaB KHUKKY “‘Hayka mpo BHHO”, 1m0 3100yna
2006 poxy mpemiro ['eHpinnua 3a HalKpally KHIKKY IIPO HAmoi HAroJIoulye, 1o “Mu Maibke He
30aTHI JymMatd Mpo BUHO, He mepcoHidikyroun #oro” [8. C, 168]. Jliogmna 3patHa
nepcoHipiKyBaTH BUHO, HAIUIATH HOTO JIIOJCHKMMH YECHOTaMH Ta BaJaMH; BOHO MOXE OyTH
HIEPUM, CEKCYaJlbHUM, CIIOBHEHUM HACOJIOJH, NPUMXIIUBUM, CKPOMHHM, cMimuBuM. @DaxiBmi 3
BUH MOBCSIKYAC YKHUBAaIOTh MeTa(opH.

Mu po3ymieMo, 110 OFHA piv CKa3aTH, [0 BUHO Oarate TaHIHAMHM, a 30BCIM iHIIIA, 1[0 BOHO
M’sI3UCTE, MOTYXHE, 3aMUCIeHe, BUTOHUYeHe Tomio. /[xeiimi ['ya 3a3Hauae, 1m0 HaM XOTUIOCH OU
“...MaT¥ TOYHIMHUI BepOaTbHUMA CI1OCIO MOMUTUTUCS HAIINM CIIPHHHATTSAM BHHA, TAKOI TOYHOCTI HE
iCHYE, 1 Ti, XTO OOMEXYETHCS JUIIEe HA3UBAHHSAM apOMATIB 1 CMAaKiB, 3PELITOI0 MPOMYCKAIOTh ACSKi
BXXJIUBI aCIIEKTH XapakTepy BUHA, SIKUX HE MOYKHA OIUCATH TaKHM CIIOCOOOM, CKaXXiMO TEKCTYpYy,
CTPYKTYpY, OanaHc, enerantHicts . [8. C.169]

JIxeiimi I'ynx 3ramye cioBa, noktopa (akyinbTery cydacHux Mo Epnecto Cyapec-Tocre,
akuil mosicHioe: “HuHi M mepeiiMaeMocsi CTPYKTYpOIO 1 BiT4yTTSM B poOTi. BoHHM 3BHYaiiHO
BUMAraloTh apXiTeKTypHHX 1 TeKCTWIbHHX MeTadop. OnHi€r0 3 AMBOBWXK, sIKa TIIIWTh HalIy
ayTUTOpi0, € Te, 10 BMHO B Tiil caMiii JerycTaiiiiHiii HOTaTI[i MOXKHA OXapaKTepuU3yBaTH 1 SK
IIIOBKOBHCTE, 1 SIK OKCAMHTOBE. 3BUYAWHO, cami MO coOi Ii TepMiHU B3aeMmo3zamepeuHi. lmes
MOJIATAaE B TOMY, II0 BOHU OOHUIBA € PI3HUMU (aje MaiKe CHHOHIMIYHMMHM JUIS LIJeH KpUTUKA)
peanizamisiMu TeKCTHWIbHOI MeTadopu. Ll koHoTamii rmageHbki W JOpOri, CBIXKINI B IIOBKY
(vacTimie BXXMBaHI /Ui OUTMX BHH) 1 TEIUTIIN B OKCaMUTI (YacTilie Jisl YepBOHUX), ajie Mo CYTi Ti
cami ”. [8. C, 169]

3rizno Jlxona JlimBopta ‘“OaHanmbHe abo OyaeHHE CHPUMHATTS Malke HE 3YMOBIIOE
YCBIJOMJIEHOI YBaru, To/i1, HalleBHE NEPLENTUBHE COPUMHATTS BUHA CTa€ YCBIJOMJIEHUM YHACTI/I0K
HeOaHABHUX 1 HEOYJICHHUX BHIIB CIPUHHATTS #oro ceHcopHux sikocreir”. [9. C, 98] V Takux
BUMA/IKAX MOBA i/I¢ PO BUTOHYECHE CIPUHHATTSA BUHA. SIKI0 OaHANbHE CIPHHHATTS PYTUHHO
30upae iH(poOpMaIlil0 PO BUHO Ta BUKOPUCTOBYE ii, TO BUTOHYEHE 3/1aTHE BUKOPUCTOBYBATHU
iH(popMallito, iKe Hece 3 0000 BHHO, JJISl IONOMOTH Y BUTOHYEHOMY pO3B’SI3aHHI MpoOJeM iz
yac HaMmaraHb ii BUpIIMTU. Be3yMOBHO, IO MOXJIMBUI piBEHb BUTOHYEHOCTI 3aJI€KUTh B[
JyIIEBHOI TIMOMHU 0CcOOU, BiJ] 3arajJbHOTO PIBHS OCBIYEHOCTI Ta TBOPYMX 3JaTHOCTEH Ta MOMIIMBO
JeSIKOI0 MIpOIO TPUBAJIOKO KYJIBTYPHOIO ICTOPI€IO CIIOKUBAHHS BUHA.

3BicHO, 1m0 Mae paunito Kent bax, nokrop ¢inocodii Can-®paHIM3bKOTO YHIBEPCUTETY,
SIKMI HaroJouye, 1o “js Toro, o0 roBOPUTH MPO BUHO, MOTPIOHO MATH JOCBiJ Y)KUBaHHS BUHA,
a TaKOX OMaHyBaTH cremianizoBaHuit cioBHUk”. [6. C, 115] JlroguHa AOCBiYEHA y KYIITYBaHHS
BHHA Ma€ BUTOHUEHHUH CMakK, pO3yMi€, KOJIM KaXKyTh MPO “4yTTs Micus’, sKe BUHO Iepesae, 37aTHa
pO3Ii3HATH CXOXI Ta BIJIMIHHI pUCH BHHA, BiJIyBa€ MOMIIMBOCTI, SIKI Hece 3 co0oro BMHO. KeHT bax
Harajye mpo Te, IO “TUIbKH-HO BM HaOyJeTe JIOCBiy Y KYIITYBaHHI pi3HUX BHH 1 pO3BUHETE
HABUYKH 1 BMiHHS, 32 JOTIOMOTOIO SIKAX 3MOJKETE BIIUYBaTH BCE, II0 MOXE JaTH BaM BHUHO, BaM
JOCUTH OyJie 30CepeUTHCS Ha IUX BIAYYTTSX, 1100 HACONOAUTUCS BUHOM HAaWIMOBHIIIOIO MipOi0”
[6.C,116]

VY BHCHOBKY 3a3HaYMMO, I[0 BUHO Ha/IJICHE TITHMOOKOI0 CHMBOJIKOIO 1 HaAM HE 3aBXKIU
BHCTAua€ MOXJIMBOCTEH y BepOambHUI CMOCIO OmMHMcaTH Hame CHOPUNWHATTSA BHHA 1 MU
MOCTYTOByeMOCST MeTa(OpUUHICTIO ONuCy. BuUHO € 1ikaBor TeMoro, aje 0COONMBO A THX, XTO



moOuTh BUHO, BBakae Kent bax. ®inocod 3a3znauae: “binbuiicTe HACOMIOM, SIKY NAIOTh PO3MOBH
PO BUHO, - BXKE HE KaXXY4H IPO OUEBUIHY HACOJIONY 3MOTH TOKa3aTu ce0e i, MOKIIMBO BHUKJIUKATH
3axBar, - MOJISITa€ y HaBYaHHI i PO3yMiHHI, Y BUKJIaJIeHH] i mosicaeHHi”. [6. C, 127]

JIrouHa BO3BEIIMYYE BHHO, 00 BOHO 371aTHE “HACHAXKUTHU CHEPTI€I0 BaC, IMUTIS, 1 CIIOHYKATH
BIATHUCSA IO BJIACHUX OOpa3HUX 3yCWib, MOTPIOHMX abM TEepPeTBOPUTH BXKUBAHHSI BUHA B
pI3HOMaHITHY, BaBYy 1 3aJ0BUIbHY I c€0¢ HU3KY IMIPOBI3allIMHUX CIPUHHATDH, 30CEPEIHKEHOTO
HABKOJIO KOHKPETHOT'O BHHA, sike BH m’ete”, - BBaxae J[xoH inBopt [9. C, 108]. Cnoxusarouu
BHHO IUTEIb BAAETHCS 10 KBa31XyI0KHIX IMIIPOBi3alliid, HaroJjourye ¢isocod.

3a3HayMMo, 110 PO3MOBA MPO BUHO CTBOPIOE Ta MIATPUMYE COILIaNbHI 3B SA3KH, CIIOHYKA€E
JIOCH AUTUTHCS CBOIMU CIIPUHHSTTAMU CEHCOPHHUX OCOOIMBOCTEH.

OTxe, MICYMOBYIOUM BCE CKa3aHEe, MOXHA CKa3aTd, Ui TOTO, MO0 MUTHU BHHO, JIIOAMHA
Ma€ HacamIiepe]] HABYUTHCS TOBOPUTH PO BHHO.
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It is very pleasant to have a discussion about such a substance, as a wine. A wine is a
symbol, not just only the product. The theory of value is important in the discourse of wine as an
explanation and understanding the words "sold", "acquires fullness”, "the end of the act of
perception”. The usage of metaphorical descriptions in conversations about wine is the one of the
conditions, that successfully describe the wine discourse. The article emphasized, that the
globalization of wine and the type of people, buying wine, led to a significant expansion of wine
vocabulary. The language helps us to structure our perception and to create our descriptions.

Key words: wine, philosophy, people, civilization, sweetness, taste, feeling.
Note that the problem of wine as a symbol of the blood of Jesus Christ rose in early

Christian philosophy, further study this phenomenon gained in modern Western and American
philosophy in particular called names like Fritz Olhof , Frederick Adolf Paola , John Dilworthy ,



Kent Bach , John W. Bender Douglas Burnham , Justin Weinberg , George Gale , Jamie Goode,
Orly Eshenfelter , Richard E. Quandt , Adrienne Lehrer , Keith Lehrer , Kevin W. Sweeney , Ole
Martin Skilleos , Harrold Tarrent , Steve Charterz and others. The objective of this paper is to show
the importance of character value in the discourse dedicated to wine.

Advanced discourse wine requires descriptive efficiency and accuracy , which is not capable
of ordinary human perception, since it is quite abstract thinking about the subject of conversation,
because it lacks linguistic sensitivity. As you know the transfer of critical remarks made different
from the usual communication. Talk about aristocratic wine implies a situation that involves human
knowledge about the object communication.

Arnold Isenberg , American philosopher, observes that the wine critic or any work of art is
able to determine the direction of our perception and it narrows our field of possible visual
orientation . Critic seeks to achieve the effect when the value he means " sold ", " become complete
", " completed " act of perception , that is understanding. [1. C, 137]. Philosopher states that " ... if
communication - a process which is due to mental content transmitted symbols from one person to
another, then it can be argued that the function of criticism - to ensure the transfer to the level of
sensations , ie induce visions perceived identity content.” [1. C, 137-138 ]

Semantic phenomenology wine does not answer the important question, namely, how
perception provides complete value and the associated value judgments , it's personal values
idiolect or social value of public speech.

Keith Lehrer and Adrienne Lehrer , PhD , working in the field of epistemology, free will ,
rational consensus and linguistics emphasize that “there is a kind of interaction between the
audience's attention to the taste of wine and use wine to taste , and its outcome affects the meaning
of idiolect listener. The taste reveals a listener who is " . [3. C, 138]. Note that taste is important in
the evolution of man, as urged to seek diversity, originality and otherness .

However Keith Lehrer and Adrienne Lehrer emphasize that "the question of who - the
individual or society - first comes to the formation and expression of value, like a chicken and egg
problem ." [3. C, 139]. Of course, that theory of meaning is important to explain how to " sold ", "
become complete ", " completed " act of perception , that is understanding. [1. C, 137]. Experts,
members of the public who delegate authority to assess the advantages and disadvantages of wine ,
teach and inform others about the meaning of words, taken in the transmission of critical remarks .

Yes, " blackberry wine " may be the phrase that often is found in the discourse of another
person , such as an expert, but using that word , he draws our attention , leads to a desire to
purchase and taste the wine , teaches us a sense of belonging to a selected feel and understand . We
believe that there are people who are blessed with exceptional ability to distinguish tastes and
smells of wine, but often lack the linguistic sensitivity to attract the attention of another person.

In line with such thinking John W. Bender , Ph.D. in Ohio ponder over the question: " Is
there really an expert - vynoznavets takes more subtle properties of wine than ordinary wine drinker
, rather critic - a person with a richer imaginative response to the wine, and well as verbal ability to
report its purely subjective perception of other people. "[4. C 146]

Wine - it's not vodka, which you can drink in silence , it needs words. Our knowledge of the
meaning of the word reveals an understanding that criticism, but already we mean by them, it gives
us some information we should use the word “chocolate” to describe the taste of wine.

Perhaps it was the presence of these goals and can be attributed to the use of metaphorical
descriptions in conversations about wine.

Wines described , for example, male and female , fleshy or sinewy , heavy and light ,
delicate or harsh aftertaste of coffee, tobacco, raspberry, blackberry , chocolate and more. Here is an
example of one of some description. Thus , the label "BV Coastal Cabarnet Sauvignon™ 2002 read:
" Cool morning fog at the coast grapes give additional time for ripening on vines that also produces
exceptional wine with rich and luxurious taste of blackberries and cherries. Mature and elegant with
spicy vanilla flavors and moderate tannins number . " But the label "Lyetb Cabarnet Sauvignon"
2002, see : " This wine perfectly expresses the structure of varieties , offering rich flavors of
blackberry, plum and chocolate ." Do we have the ability to absorb these flavors in wine, or just
wish to draw our attention to a particular kind of wine ? Do we get pleasure from the fact that words
acquire meaning through our perception and we are able to say that we feel this message . Maybe in



the wine and no notes of blackcurrant , but we are proud of themselves that they feel , that there was
an understanding of solidarity . This deception, whether it is canvas communication, the aim of
which is the successful transfer of this discourse.

Department of Modern Languages Dr. Ernesto Suarez -ment at the University of the
Autonomous Region of Castile - La Mancha indicates that we resort to metaphors because of
poverty of speech. "Because there is no vocabulary of expressive potential , able to cover the entire
range of sensory impressions , intellectualization sensory perception is inextricably linked to the use
of figurative language. There is no problem when it comes to such areas of life as poetry , but the
subjectivity inherent in sensory perception, is innumerable difficulties when we consider technical
discourse "( p.169)

Doctors Ernesto Suarez , toast , Rosario Caballero and Raquel Segovia conduct interesting
research study entitled "Transfer of sensations: figurative language in the discourse of wine." The
initial stage of the project related to data collection, consisting of 12,000 tasting notes from a
number of British and American publications (Wine Advocate, Wine Spektator, Wine Entbusiast,
Wine News, Desanter and Wineanorak.com). These texts sliced , glued and released from all further
information. Marked types of metaphors used , then an index is made to trace each case of use of a
metaphor. [6. C, 168].

Jonathan mizu explored the way the use of language in the description of wines and stated
that "globalization of wine and type of people who buy wine now , led to a significant expansion of
the lexicon (in 1971 G ' S Johnson first published his classic " The World Atlas of Wine " and
suggested lexicon. containing less than eighty characteristics for tasting notes ). , A new |,
qualitatively different language . The old language, based on the truths of wine "St James" and " St
Estepbe ", was code. It was no less tightly accurate and exceptional than the jargon of any other
profession. This dictionary largely disappeared, sunk noisy vernacular that is not being codified ,
trying to express (rather than classify ) the quality of wine , and at the same time demonstrate verbal
invention trader sommelier, author, wine, honey , random pyttsya .

Mizu also adds that such conversations "often characterized by playful couple and parody ."
[4. C 165] The question that puts Jonathan mizu , is about what system we 're talking : real
description or code . Are we in describing wine resort to more expressive and accurate description,
resorting to reductionism and break it into its inherent flavors , colors , smells, employing
standardized terms , and whether to use more imaginative , rich metaphors language.

Frédéric Brochet , psychologist kohnityvist studied the practice of wine tasting professionals
and argues that they are based on very shaky basis. ' Tasting - a picture - he writes - and when the
brain performs the task of "knowledge " or "understanding ", he manipulates images. In this
context, image - a conscious perception from the physical perception of taste , sight and sensation of
the wine in the mouth. Brochet took an analysis of the text ( words that take tasters for verbalizing
their images) and analysis of the behavior of tasters and came to certain conclusions . [5. C 166]

Using data consist of tasting notes from the "Guide Hacbette", and Robert Parker, Jacques
Dupont and very Brochet and notes on wines from eight forty-four professionals gathered at the
exhibition of wines and spirits "Vinexro™ in Bordeaux , he came to conclusion: the images with
which the author describes the wine depends on the type of wine , each type of wine has its own
dictionary and each dictionary represents respectively the type of wine, lexical field (range of
descriptive words ) are distinguished from one another , that each author has their vocabulary ;
critics have dictionaries for the favorite and favorite wines is a taster - a man who takes more subtle
properties of the wine than the average drinker , mostly unable to abandon their preferences , the
color of the wine is the ultimate in terms of descriptive and affects the types of characteristics taken

Brochet notes that "some descriptive terms that relate to cognitive images may come from
memory or heard or read information , but no tongue or nose may be subject to coding .” [5. C, 167]
In our view, the researcher , vision is much more involved in the evaluation of wine than the sense
of smell and taste. Psychologist conducted an experiment where people were served one and the
same wine, but in one case as a table (vin de table), and the second - as an outstanding wine (grand
cru): about wine grand cru compared to vin de table word " many " switched to" small "and "
balanced " gave place to the" unbalanced ". This phenomenon Brochet calls " perceptual



expectations™ , ie if the individual is mentally took something , it would in reality it is difficult to
refuse .

Brochet expresses a very interesting idea that the language we formed shapes our perception
, in part due to our culture of wine, context perceptions of wine with our expectations , partly due to
the fact that our language helps to structure our perception and based on this framework we create
their descriptions. [5. C, 172]

The word means a great deal to transmit sensory perception. Contemplating label and letters
written on it , visual perception are value -laden . When we write about wine is sexy , elegant , easy
, We hope that our perception passed on to others, as if we share our world of imagination ,
perception and wish that others feel the same. That is why the descriptions are so rich metaphors.
And therefore rightly ask , do not enter these metaphorical descriptions misleading ?

Kent Bach , Ph.D. San Frantsyzkoho University, stresses that " words can also be misleading
and promote deception ," and to show " how easily we are exposed to suggestion , especially from
the so-called experts when it comes to what we feel the smell and taste of the wine . " [6. C 126]

In addition to the experts , according to Kent Bach, sources of suggestion may be the
identity of the manufacturer, type of grape , place of origin , price and label wine. (6. C 127)

Therefore , we must be able to distinguish purely descriptive words from a valuation . Thus,
words like " candy ", " cherry ", " chocolate ", " blackberry " , " blackberry " published descriptive
and the words " balanced ", " mature ", " elegant ", " moderate " seem to be more evaluative . Is
wine smells like caramel ? Apparently , the wine may have caramel , chocolate , and a touch of
jasmine contains what is in the blackberry , but everyone , including the features of data processing
with the help of their olfactory receptors can submit your description and that it is not so much lack
of linguistic sensitivity.

Recall Arnold Eisenberg opinion that the perception of critical remarks should not be an
argument for another person , it can only generate agreement on the understanding that there is a
fault. Philosopher notes that settle on the famous rice wine worth when you feel its character, its
features and content. [1. C 140] David Hume adds that individual variations - is the result of
experience , education , attention and so on. [7. C 360]

Jamie Goode , Ph.D., who wrote the book " The Science of Wine ", which won the 2006
award for the best book Hlenfidycha of drinks emphasizes that "we can hardly think of wine
without personifying it" [8. C, 168]. Man is able to personalize the wine endow him with the virtues
and defects , it may be generous, sexy, full of pleasure, moody, modest, courageous. Specialists
wines shall take forever metaphor.

We understand that one thing to say that the wine is rich in tannins , and quite another that it
is muscular, powerful, thoughtful , elegant , etc. . Jamie Goode said that we would like to "... be
more precise verbal way to share our perception of wine, this precision does not exist, and those
who are limited to naming aromas and flavors finally passed some important aspects of nature wine,
which can not be described in this way , eg texture , structure , balance , elegance '. [8. p.169 ]

Jamie Hood says the word , Dr. Department of Modern Languages Ernesto Suarez -ment ,
which explains: "Now we look into the structure and mouth feel . They usually require architectural
and textile metaphors. One of the strangeness that pleases our audience , is that the same wine
tasting and the note can be described as silky and velvet like . Of course, in itself contradict the
terms . The idea is that they are both different ( but almost synonymous for the purposes of
criticism) implementations textile metaphor. These connotations smooth and expensive , fresher in
silk (often used for white wines ) and warmer in velvet (more to red ) , but essentially the same . "
[8. C 169]

According to John Dilworthy " banal or ordinary perception makes little conscious attention,
then perhaps perceptual conscious perception of the wine is due not banal and rare species
perception of its sensory qualities.” [9. C 98] In these cases we are talking about subtle perception
of wine. If banal perception routinely collects information about wine and uses it , the slick can use
the information that brings wine to assist in solving sophisticated problems when attempting to
solve it. Certainly, the possible level of sophistication depends on the emotional depth of a person
from the general level of education and creative abilities and perhaps somewhat long cultural
history of wine consumption.



Of course, that 's right Kent Bach , Ph.D. San Frantsyzkoho University, points out that "in
order to talk about wine , you must have experience of taking wine , and learn specialized
vocabulary ." [6. C 115] man experienced in partaking of wine has a delicate taste , understanding
when talking about " sense of place™ which wine passes that can identify similarities and differences
wine feels possibilities that brings wine. Kent Bach recalls that " as soon as you will gain
experience of eating a variety of wines and develop the skills and ability with which will be able to
experience everything that can give you wine, you would rather focus on these sensations to enjoy
wine fullest extent " [6. C 116]

In conclusion, we note that the wine is endowed with deep symbolism and we do not always
have enough opportunities verbal way to describe our perception of wine and we use metaphorical
descriptions. Wine is an interesting topic , but especially for those who love wine , according to
Kent Bach. The philosopher said: "Most of pleasure, which give the talk about wine - not to
mention the obvious enjoyment able to show itself and possibly cause a seizure - is learning and
understanding , the presentation and explanation ." [6. C 127]

Man exalt wine because it can " nasnazhyty energy you pyttsya and encourage resort to their
own imaginative effort required to transform drinking wine in diverse, lively and satisfactory for a
number of improvisational perceptions, centered around a particular wine that you drink " - said
John Dilworthy [9. C, 108]. Consuming wine drinker unable to kvazihudozhnih improvisation
emphasizes philosopher.

Note that talk about the wine creates and maintains social relationships , encourages people
to share their perceptions of sensory features.

Summing up the above, we can say to drink wine , a person must first learn how to talk
about wine.
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